
YOU’VE COME TO THE RIGHT PLACE! 

County Boards, City Councils and School Boards regularly make decisions that directly impact 
our members – from which contractors will work on projects to crafting budgets and priorities. 
It’s important for the Carpenters Union to be part of these discussions, and your participation 
in local politics will ensure Union values and voices are heard.  

6JG�QPN[�TGSWKTGOGPV�VQ�TWP�HQT�C�NQECN�QHƂEG�KU�C�FGUKTG�VQ�UGTXG�[QWT�EQOOWPKV[��9KNN�KV�DG�C�
NQV�QH�YQTM!�;GU��DWV�CU�7PKQP�ECTRGPVGTU��YG�FQPoV�UJ[�HTQO�EJCNNGPIGU��9G�CNUQ�WPFGTUVCPF�
the importance and privilege of having a seat at the table.

6JKU�JCPF[�IWKFG�EQXGTU�VJG�DCUKEU�QH�TWPPKPI�HQT�QHƂEG��HTQO�KFGPVKH[KPI�CP�QHƂEG�QT�RQUKVKQP�
VQ�RNCPPKPI�CPF�GZGEWVKPI�C�ECORCKIP��4GCF�QP�CPF�ƂPF�QWV�JQY�[QW�ECP�OCMG�C�RQUKVKXG� 
impact in your community and trade!

SO, YOU’RE THINKING ABOUT
RUNNING FOR PUBLIC OFFICE...
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GETTING READY TO RUN 

Identify a position. Involvement in local  
politics can take on a variety of forms. Do some 
research on your city or county’s website to learn 
>L�ÕÌ��vwViÃ�v�À�Ü��V��Þ�Õ��>Þ�Li�i��}�L�i°�/�iÃi�
sites will provide a wealth of information about the 
ÌÞ«iÃ��v�L�>À`Ã�>�`�«�Ã�Ì���Ã�>Û>��>L�i]��iiÌ��}�
ÃV�i`Õ�iÃ�>�`�Ü����Ã�VÕÀÀi�Ì�Þ�ÃiÀÛ��}°�7���i��>�Þ�
«�Ã�Ì���Ã�>Ài�V��Ãi��Ì�À�Õ}��>��i�iVÌ���]�Ì�iÀi�>Ài�
also positions that are appointed or require an  
application.

Look for positions that focus on issues you’re  
passionate about. Do you want to direct the  
vision of the city or town where you live? Think 
>L�ÕÌ�}iÌÌ��}���Û��Ûi`�Ü�Ì��Þ�ÕÀ�V�ÌÞ��À�Ì�Ü�� 
council. Do you want to ensure your children have 
access to the best education possible? Consider 
ÀÕ����}�v�À�Þ�ÕÀ�ÃV�����L�>À`°

Answer some preliminary questions.�	iv�Ài��Õ�«��}����Ì�i�L>���Ì]��Ì½Ã���«�ÀÌ>�Ì�Ì��Õ�`iÀÃÌ>�`�
Ì�i�«À��>ÀÞ�À��i��v���V>���vwV�>�Ã��Ã�Ì��Ài«ÀiÃi�Ì�>�`�ÃiÀÛi��Ì�iÀÃ°�/>�i�Ì��i�Ì��vÕ��Þ�Õ�`iÀÃÌ>�`�Ì�i�
scope of the position as well as the time commitment required. 

Here are some preliminary questions to consider:

1. �Ã�Ì�i��vwVi�«>ÀÌ�Ã>���i��VÀ>Ì]�,i«ÕL��V>�]��Ì�iÀ®��À�����«>ÀÌ�Ã>�¶

2. Ƃ����«Ài«>Ài`�Ì��V>ÀÀÞ��ÕÌ�Ì�i�vÕ���ÌiÀ���v�Ì�i��vwVi¶

3. ��Ü�Ü����Ì�i�V>�«>�}��>�`��iÜ�À��i�>vviVÌ��Þ�v>���Þ�>�`�vÀ�i�`Ã¶

4. 7����Ì�i�Ì��i��ii`i`�Ì��V>�«>�}��V��y�VÌ�Ü�Ì���Þ���L��À��Ì�iÀ�ÀiÃ«��Ã�L���Ì�iÃ¶

5. ��Ü�V�Õ�`���Li�iwÌ��Þ�v>���Þ]�1�����>�`�V���Õ��ÌÞ�Ì�À�Õ}��Ì��Ã�«�Ã�Ì���¶

Think about your background. 
��Ã�`iÀ���Ü�Þ�ÕÀ�L>V�}À�Õ�`]�iÝ«iÀ�i�Vi]��VVÕ«>Ì����>�`� 
i`ÕV>Ì�����>�i�Þ�Õ�>�}��`�V>�`�`>Ìi�v�À�Ì�i�«�Ã�Ì���°�6�ÌiÀÃ�Ü����ÕÃi�Ì��Ã���v�À�>Ì����Ì���i�«� 
`iV�`i�Ü����Ì��Û�Ìi�v�À°�	i�«Ài«>Ài`�Ü�Ì��>�L>Ã�V�ÀiÃÕ�i��À�L���Ì�>Ì���}���}�ÌÃ�Ì�i���ÃÌ� 
��«�ÀÌ>�Ì�>Ã«iVÌÃ��v�Þ�ÕÀ�iÝ«iÀ�i�Vi�v�À�Û�ÌiÀÃ°�	iV>ÕÃi�Þ�Õ�Ü����Li�Ài«ÀiÃi�Ì��}�Þ�ÕÀ�V���Õ��ÌÞ]�
��}��V�Û�V�>�`���À>��ÃÌ>�`>À`Ã�>Ài�ÀiµÕ�Ài`°� 

How can I serve?  
Names may differ, but most counties and cities  
Ü�����>Ûi�Ã��i�v�À���v�Ì�i�v����Ü��}\

• City Council or Board

• Town Council or Board

• County Board

• School Board

• *�>����}�>�`�<����}�
����ÃÃ���

• V�����V��À�7�À�v�ÀVi��iÛi��«�i�Ì�	�>À`



PLANNING & RUNNING A CAMPAIGN 

"�Vi�Þ�Õ½Ûi��`i�Ì�wi`�>�«�Ã�Ì����Ì�>Ì�Ü����Li�>�}��`�wÌ�Ü�Ì��Þ�ÕÀ���ÌiÀiÃÌÃ�>�`�«iÀÃ��>����vi]��Ì½Ã�Ì��i�
Ì��ÃÌ>ÀÌ�LÕ��`��}�>�V>�«>�}�°�9�Õ½����ii`�Ì�\
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$

?

Research the position. ��ÃÌ���V>��V�Õ�V����À�L�>À`��iiÌ��}Ã�>Ài��«i��Ì��
Ì�i�«ÕL��V]�Ã��>ÌÌi�`���i�>Ã�>�V�Ì�âi��Ì��}>���>�V�i>ÀiÀ�«�VÌÕÀi��v���Ü�Ì�i�
}À�Õ«��«iÀ>ÌiÃ°

Determine your budget and fundraising needs.��Ì½Ã���«�ÀÌ>�Ì�Ì��Li}���
LÞ����Ü��}�Ü�>Ì�Þ�Õ�V>��>vv�À`�Ì��Ã«i�`����>�V>�«>�}��>�`�Ü�>Ì��iÛi��
�v�vÕ�`À>�Ã��}�Þ�Õ½����ii`�Ì��Õ�`iÀÌ>�i°�
��Ã�`iÀ�V�ÃÌÃ�ÃÕV��>Ã�V>�«>�}��
�>ÌiÀ�>�Ã]�ÌiV�����}Þ�>�`�ÌÀ>Ûi�°���V>���vwViÃ��>Þ���Ì�ÀiµÕ�Ài�Ã�}��wV>�Ì�
vÕ�`À>�Ã��}°

Connect with community groups. ,i>V���ÕÌ�Ì���vwV�>�Ã����Þ�ÕÀ�«���Ì�V>��
«>ÀÌÞ]�«ÕL��V���ÌiÀiÃÌ�}À�Õ«Ã�>�`��>L�À�}À�Õ«Ã�Ì��Ãii��v�Ì�iÞ�V>��«À�Û�`i�
any assistance.

Research the demographics of your constituency.�1�`iÀÃÌ>�`��}�Ü���
makes up your community will help you effectively communicate and 
determine the best ways to connect with voters. The Census Bureau has a 
Üi>�Ì���v�i>Ã��Þ�>VViÃÃ�L�i���v�À�>Ì��������ÌÃ�ÜiLÃ�Ìi]�ÜÜÜ°Vi�ÃÕÃ°}�Û°

Research your opposition.�7�>Ì��Ã�Þ�ÕÀ��««��i�Ì½Ã�«�Ã�Ì����>�`���Ü�
does it differ from your own? Are there inconsistencies with his or her 
>VÌ���Ã�>�`�«�Ã�Ì����Þ�Õ�V�Õ�`�ÌÕÀ����Ì��Ì>����}�«���ÌÃ¶

Research your community. ��Ûi���Ì��Ì�i��ÃÃÕiÃ���«>VÌ��}�Þ�ÕÀ� 
community and understand the effect new or proposed policies will have. 
This will educate you on the issues and show voters you are actively  
Ãii���}�Ã��ÕÌ���Ã°

Create a personal website or social media account. The majority of 
Û�ÌiÀÃ�Ü�������i�Þ�ÕÃi�Ì�i���ÌiÀ�iÌ�Ì��ÀiÃi>ÀV��V>�`�`>ÌiÃ]��>���}�>�������i�
«ÀiÃi�Vi�VÀ�Ì�V>�°��>�i�ÃÕÀi�Þ�Õ½Ài�i>ÃÞ�Ì��w�`������i�>�`�Þ�Õ½Ûi� 
represented yourself professionally and effectively.

Build a core group of supporters.����ÃÌ�Þ�ÕÀ�vÀ�i�`Ã]�v>���Þ]��i�}�L�ÀÃ�
>�`�V�Ü�À�iÀÃ�Ì���i�«��ÕÌ�Ü�Ì��Þ�ÕÀ�V>�«>�}�°�/��Ã�V�Ài�}�Õ«��Ã�Û�Ì>��v�À�
>�ÃÕVViÃÃvÕ��V>�«>�}�t



EXECUTING THE CAMPAIGN 

 �Ü�Ì�>Ì�Ì�i��i}�Ü�À���Ã�V��«�iÌi`]��Ì½Ã�Ì��i�Ì��}iÌ��ÕÌ�
Ì�iÀi�Ü�Ì��Þ�ÕÀ��iÃÃ>}it�9�Õ½Ûi�ÀiÃi>ÀV�i`�Þ�ÕÀ� 
community and constituency, so you should have an 
idea of where and how best to reach voters. Below are 
some pros and cons of different tactics you could  
employ to connect with voters.  

7��V�iÛiÀ�Ì>VÌ�V�Þ�Õ�ÕÃi]��>�i�ÃÕÀi�Ì�i�i�`�«À�`ÕVÌ� 
is professional, accurate and easy for voters to  
Õ�`iÀÃÌ>�`°�
��Ã�`iÀ�Ü�À���}�Ü�Ì��>�}À>«��V�`iÃ�}�iÀ�
on your core print materials.
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PROS CONS
Print Literature • ��}��Þ�Û�Ã�L�i

• Useful in a variety of situations  
`��À����V���}]��>����}Ã]�«>À>`iÃ]�iÌV°®

• Professional look

• Production time
• Ý«i�Ã�Ûi

Signs • ��}��Þ�Û�Ã�L�i • Ý«i�Ã�Ûi

Social Media • Interaction with voters
• 7�`i�>Õ`�i�Vi
• Cost effective

• /��i�V��ÃÕ���}
• 
À�Ì�VÃ��À�>�}ÀÞ�V��ÃÌ�ÌÕi�ÌÃ

Digital Advertising 
(Facebook ads)

• ��}��Þ�Û�Ã�L�i
• Cost effective
• 
>��Ì>À}iÌ�Ã«iV�wV�}i�}À>«��iÃ��À�

`i��}À>«��VÃ

• >Ã��Þ��}��Ài`�LÞ�Û�ÌiÀÃ

Email • Cost effective
• Direct line of communication
• Reaches a wide audience
• vviVÌ�Ûi�vÕ�`À>�Ã��}�Ì�����v�Þ�Õ�VÀi>Ìi�

>��>����}���ÃÌ��v���}�����i�����`�`���ÀÃ

• �i«i�`i�Ì�����LÌ>����}�i�>��� 
addresses

Direct Mail • >ÃÞ�Ì��Ì>À}iÌ�Û�ÌiÀÃ����Þ�ÕÀ� 
district and obtain addresses

• 
>��Li�iÝ«i�Ã�Ûi��v�Ãi�`��}�Ì��>��>À}i�
number of people

Letters to the Editor • No cost
• ƂL�i�Ì��V��ÌÀ���Þ�ÕÀ��iÃÃ>}i

• Subject to newspaper’s space  
>Û>��>L���ÌÞÉÌ����}

Community Events • Direct interaction with potential voters • -V�i`Õ�i�V��y�VÌÃ
• Time commitment

Effective ways to reach voters 

• Brochures and door cards

• Social media

• ��}�Ì>��>`ÛiÀÌ�Ã��}

• ��ÀiVÌ��>����}Ã

• Letters to the editor

• ƂÌÌi�`��}�V���Õ��ÌÞ�iÛi�ÌÃ

• ���À����V���}�>�`�«���i�L>����}



UNION CARPENTER VOICES 
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EXAMPLES 

WRITE IN
Brandon
BLAIR
Columbia County Board

District 22
Tuesday, April 3

ABOUT BRANDON:
�� Carpenter for over 20 years

�� Sergeant at Arms, Carpenters Union 
Local 314

�� Resident of Columbus for 12+ years

�� Married with 2 Children: Braysen 11, 
Brielle 9

�� Hobbies include camping and target 
practicing

WISCONSIN

Paid for by the WI Carpenters PAC as an in-kind contribution to Friends of Brandon Blair  

WRITE IN
 John
WIENER
Ashland County Board

Tuesday, April 3

ABOUT JOHN:
�� Carpenter for over 20 years; former Police 

Officer in Mellen

�� Lifelong area resident; graduated from 
Mellen HS

�� Married with 3 daughters; 7 grandchildren

�� Boy Scout Master for 4 years

�� Outdoor sportsman and passion for horses

Paid for by the WI Carpenters PAC as an in-kind contribution to Friends of Wiener 

WISCONSIN

Simple door cards like these introduce you to  
your community and are easy to produce.

HO9�9'o4'�4'24'5'06'& 


À�Û�Ìâ]�7�]�-V�����	�>À`

�>ÞÌ��]�7�]�*�>����}�
����ÃÃ���

Forest Lake, MN, School Board

�Ài>ÌiÀ����V���]� ]�7�À�v�ÀVi��iÛi��«�i�Ì�	�>À`

IA State Representative

� ���ÛiÀ��À½Ã�7�À�v�ÀVi��iÛi��«�i�Ì�	�>À`

MN State Representative

MN State Senator

*�>����}�>�`�<����}�
����ÌÌii��v��ÕÃV>Ì��i]��Ƃ

-Õ«iÀÛ�Ã�À�v�À�"ÕÌ>}>��i�
�Õ�ÌÞ]�7�

Town Chairman

7��
�Õ�ÌÞ�"vwV�>�

 

Craft a brief message for voters about why you’re running,  
[QWT�SWCNKƂECVKQPU�CPF�EQOOWPKV[�EQPPGEVKQPU��

“Our town politics are not politics at all. It is set up to be  
nonpartisan. I am interested in the community >�`�Ü�>Ì�}�iÃ�
on around me. [...] Too many people look down on unions, but 
Ü�i��Ì�iÞ�Ài>��âi�Ì�>Ì�Üi½Ài�}��`�Û��Õ�ÌiiÀÃ�q�>�`�}��`� 
«i�«�i�q��Ì��«i�Ã�Ì�i�À�iÞiÃ�Ì��Ü�>Ì�Õ����Ã�>Ài�q�>�}��`� 
�À}>��â>Ì���°�Q°°°R�ƂÃ�v>À�>Ã��½��V��ViÀ�i`]���Ì�������Ài� 
�i�LiÀÃ�Ã��Õ�`�V��Ã�`iÀ�Ü�>Ì��Ã�}���}����>À�Õ�`�Ì�i�]�>�`� 
get involved at any community level they can manage.”

Gene Blindauer
.QECN�����/GODGT�CPF�9+�%QWPV[�1HƂEKCN 

“I can bring my labor background to issues that matter to 
>�������iÃ�Ì>�Ã°�Q°°°R�7�i��«ÀiÛ>����}�Ü>}i��À�*�ƂÃ�V��i�Õ«]�
[Senate Minority Leader and UBC member] Tom Bakk and I can 
iÝ«�>���>�`�make the case why they’re valuable�q�>�`�Ü����À�
��Ãi]���>�Ü>ÞÃ�LÀ��}�Õ«���LÃ�>�`�Ü>}iÃ°»

Mike Nelson 
Local 322 Member and MN State Representative

Learn more about how other  
UBC members are getting involved:  

YYY�ECTRGPVGTU�QTI�CEVKXKUO�OGODGTU�KP�QHƂEG



NCSRCC SUPPORT 

 
-,

�>�`�Ì�i�1	
��>Þ�«À�Û�`i�ÃÕ««�ÀÌ�v�À�Þ�ÕÀ�V>�«>�}�]���V�Õ`��}�«���i�L>����}]�L��ÌÃ����
Ì�i�}À�Õ�`�>�`�w�>�V�>��V��ÌÀ�LÕÌ���Ã°�-«iV�wV>��Þ\

• �>Þ�Li�>L�i�Ì��`��>Ìi�Ì��Þ�ÕÀ�V>�«>�}��Û�>�*Ƃ
�vÕ�`Ã°����>``�Ì���]�Þ�ÕÀ���V>��1������>Þ�
also be able to donate, provided they have a separate PAC fund.

• 
>���i�«�Þ�Õ�w�`��Ì�iÀ��i�LiÀÃ�Ü�����}�Ì��Û��Õ�ÌiiÀ�Ì��«���i�L>����À�`��À����V��v�À� 
Þ�ÕÀ�V>�«>�}�°

• �>Þ�Li�>L�i�Ì��vÕÀ��Ã��Ã��i�V>�«>�}���>ÌiÀ�>�Ã�Ì�À�Õ}��������`�V��ÌÀ�LÕÌ���Ã°

• 
���iVÌ�Þ�Õ�Ü�Ì���Ì�iÀ��i�LiÀÃ�Ü�����Ûi�Ü�Ì����Ì�i�>Ài>�Ü�iÀi�Þ�Õ½Ài�ÀÕ����}°

• 
���iVÌ�Þ�Õ�Ü�Ì��Þ�ÕÀ���V>��«���Ì�V>��`�ÀiVÌ�ÀÃ®]�Ü���V>���vviÀ�}Õ�`>�Vi����V>�«>�}���}]�
�iÞ��ÃÃÕiÃ�>�`�}i�iÀ>��ÃÌÀ>Ìi}Þ°

Reach out!� 
-,

½Ã�«���Ì�V>��`�ÀiVÌ�ÀÃ�V>���i�«�Ì�À�Õ}��ÕÌ�Þ�ÕÀ�V>�«>�}�\

SO, YOU’RE THINKING ABOUT RUNNING FOR PUBLIC OFFICE... 6

Adam Duininck
Director of Governmental Affairs
Èx£�Î{£�ääÇ{
>`Õ����V�J�VÃÀVV°�À}

Felicia Hilton
Political Director of Iowa/Nebraska/South Dakota
x£x�{�£��Ó�Î
v���Ì��J�VÃÀVV°�À}

Mark Reihl
Political Director of Wisconsin/North Dakota
Èän�ÎÎx�Èx�ä
�Ài���J�VÃÀVV°�À}

Andrew Disch
Assistant Political Director of Wisconsin
Èän�Îx{�näÈ{
>`�ÃV�J�VÃÀVV°�À}



I VOTED

RUNNING FOR PUBLIC OFFICE CHECKLIST 

 ���+FGPVKH[�CPF�TGUGCTEJ�CP�QHƂEG

 ���4GUGCTEJ�TGSWKTGF�RCRGTYQTM�CPF�ƂNKPI�FGCFNKPGU

    Complete and submit paperwork

    Attend one or more meetings, as a citizen, of the body you’re seeking to serve 

    Determine your budget and fundraising needs

    Develop a campaign platform and candidate biography

    Research your community and opposition

    Connect with community groups

    Connect with NCSRCC and your Local Union on what support either can provide

    Create campaign materials (brochures, door cards, etc.) 

    Create a simple campaign website and/or Facebook page

    Build a core group of supporters to help with your campaign

    Attend appropriate community events as a candidate

    Schedule volunteers for door knocking or phone banking

    Vote!
 

 

SO, YOU’RE THINKING ABOUT RUNNING FOR PUBLIC OFFICE... 5


